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Spend Insights

Findings at a glance

"This quarter we’re seeing record-high confidence in near-term growth and profit expectations among 
respondents. Their perception of banks’ support of their business also continues to increase, along with their 
use of cards to pay business expenses. Meanwhile, they’re concerned about securing favorable financing 
terms when borrowing more money to fuel growth."

— Janet Zablock, Head of Global Small Business, Visa Inc.

Small business owners report record-high confidence in near-term growth.  
Responses indicate continuing expectations for growth, including record-high confidence 
in paying employees more, increasing inventory levels and making capital investments. 
Additionally, small business owners appear prepared to help drive that growth through 
increased advertising and marketing. Another key indicator is elevated concern about 
finding and hiring the right employees. Read more >

Increasing concerns around financing may present hurdles to growth.  While small 
business owners appear poised for growth, they also cite increasing challenges related 
to borrowing money. The number of business owners who plan to borrow money has 
increased steadily over the last year. However, anxiety about less lenient terms and difficult 
access to financing have increased at a similar rate, and concerns about inflation and interest 
rates seem to be top of mind. Read more >

Economic confidence remains strong with record-high profit expectations.   
Upward trends from 2014 continue into the second quarter of 2015, as small business owners’ 
confidence in a stronger local economy remains high. And though down slightly from 
last quarter, expectations of revenue increases also remain high. But likely the most telling 
indicator, confidence in greater profits has reached its highest level since this  
survey began. Read more >

Lower fees and better rewards top reasons for increased card usage.  While checks are 
used to pay nearly 32% of regular business expenses, credit and debit combined account for 
40%. Business owners cite lower fees and better rewards programs as key motivators driving 
increased use of credit and debit cards. These shifts could also be driving a continued 
positive trend in small business owners’ sentiments toward their banks. Read more >

Visa® Small Business Spend Insights combines quarterly survey results with Visa Business card 
spend data to provide a snapshot of your small business customers’ economic confidence 
and operational needs.

1Q: Now we would like to ask you about concerns that other small business people 
have mentioned. For each one, please indicate whether this is a critical concern,  
a major concern, a minor concern or no concern at all to your business.

2Q:  What major issue facing the economy most concerns you  
as a small business owner?

Top 5 Individual Concerns of 2Q151

This quarter                        Last quarter   vs.  A year ago 

1 Attracting new customers 1 - 1 -

2 Rising taxes  3  2 -

3 Cost of health insurance 2  i 3 -

4 Retaining existing customers 4 - 4 -

5 Goverment regulation 6  6 

Top 5 Macroeconomic Concerns of 2Q152

This quarter                        Last quarter   vs.  A year ago 

1 Possibility of increasing inflation 2  2 

2 Decline in consumer confidence 1 i 1 i

3 Increase in energy prices 4  3 -

4 Rising interest rates         5  5 

5 Falling value of the dollar 3 i 4 i 
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< Previous page  |  Next page >1Q: Now we would like to ask you about concerns that other small business people have mentioned. For each one, please indicate whether this is a critical concern, a major concern, a minor concern or no 
concern at all to your business.

3Q: Thinking of the business in which you are an owner, part-owner, partner or the financial decision maker please tell me how likely each of the following is to occur.

“The current measures 
I’m taking to grow my 
business are making more 
investments and hiring 
more employees.”

— Manufacturing

As small business owners seem to be preparing for growth, twelve-month spend* in categories related to attracting 
new customers has increased steadily for four straight quarterly reporting periods* with a 9.1% increase in 2Q15.Spend Insight  1
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Payroll, inventory  
and capital investments 
confidence3

Plans to increase employee 
pay, inventory levels and 
capital investments have 
grown steadily since 2Q12 
but jumped significantly  
in the last year.

Advertising/marketing confidence3

Plans to increase both marketing spend and effort have 
fluctuated from 2Q11 to 2Q15, but generally risen with the 
most significant uptick occurring in the last year.
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Small business owners report record-high confidence in near-term growth
The most significant shifts indicating expected growth were in responses around employee pay and inventory — each of which increased 
by double digits from a year ago. Plans for capital investments and advertising/marketing also increased, as did concern over finding and 
hiring the right employees.

Workforce concerns1

Year-over-year anxiety about finding and hiring 
employees has risen slowly since 2Q11, but seems to have 
become a more significant concern since in the last year.



Plans to borrow money3

Responses indicating plans to 
borrow more money were fairly  
flat for several years but jumped  
by nine percentage points from 
2Q14 to 2Q15.

Borrowing concerns: Access and terms3

Responses indicating expectations of difficult access to 
financing and less lenient payment terms have fluctuated, 
but both figures increased significantly in the last year.

Economic concerns: Inflation and interest3

Responses indicating uncertainty over inflation and interest rates 
have risen steadily since 2012. Anxiety over inflation jumped by 
nine percentage points from 2Q13 to 2Q14 and anxiety over 
interest rates rose by the same amount from 2Q14 to 2Q15.
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Increasing concerns around financing may present hurdles to growth
One of the ways small business owners may plan to support their anticipated growth is to borrow money. As an increasing number 
plan to borrow, the number indicating anxiety over access to financing, payment terms, interest rates and inflation is also growing.

“One thing that could 
really help our cash flow 
right now is more lenient 
payment terms.”

— Education

Twelve-month spend* in categories associated with small capital investments grew by 16.4% marking the seventh straight 
quarterly reporting* period of double digit growth — a trend that’s likely related to the increased focus on borrowing.

Spend Insight  2
2Q: What major issue facing the economy most concerns you as a small business owner?
3Q: Thinking of the business in which you are an owner, part-owner, partner or the financial decision maker please tell me how likely each of the following is to occur.
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Economic confidence remains strong with record-high profit expectations
As confidence around profits reached its highest level since this survey began in 2007, the number expecting increases of 30% or more 
rose by double digits (from 13% to 23%). Confidence in the economy also increased while responses about revenue continued to show 
a positive outlook.

Twelve-month spend* in the “Employment/temporary help” merchant category rose by 27% in 2015. As survey 
responses show confidence in revenue, profits and the economy, business owners may be shoring up their workforces 
to support their growth.

Spend Insight  3
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“Right now we’re seeing a 
higher gross profit, which 
has helped keep us in 
business.”

— Distribution

Revenue expectations3

Confidence around revenue has grown significantly over the last 
five years. After reaching its highest level since this survey began 
in 1Q15 (47%) it remained high in 2Q15.

Economic confidence3

Despite a small decrease from 2Q13 to 2Q14, confidence in the 
strength of the economy has increased significantly over the last 
five years with a six-point jump in the last year.

Expected amount of profit increase5

The number of small business owners expecting at least a 20% 
increase in profits surged from 27% to 43% in the last year.

Record-high confidence about profits3

Responses indicating expectations of higher profits dipped slightly 
from 2Q13 to 2Q14 but in 2Q15, rebounded to the highest level since 
this survey began.

3Q: Thinking of the business in which you are an owner, part-owner, partner or the financial decision maker please tell me how likely each of the following is to occur.
4Q: You mentioned that you think your profits will rise over the next six months compared to the same period last year. By what percentage do you think they will rise?
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7Q: How do you feel your bank/primary business card issuer has responded to support your business  over the past 6 months?
8Q: How much do you agree or disagree with the following statement:  “Your financial institution is genuinely interested in your success.”?
5Q: Now thinking about how your business pays for its business expenses in a typical month (i.e. money your company spends on purchases and bill payments), 

approximately what proportion is paid for using each of the following methods?  
6Q: You may have already mentioned some of these, but what, if anything, would lead you to use payment cards such as credit and debit more frequently?

Lower fees and better rewards top reasons for increased card usage
Usage of cards to pay business expenses has been outpacing checks for several years and in 2Q15 the margin favoring cards grew 
to eight points. According to responses, these trends are largely due to lower fees and rates, stronger rewards and payment security. 
These factors may also be driving small business owners’ increasingly positive perception of their banks.

Motivations to use plastic6

Fees, rewards, rates and 
security seem to be the 
strongest motivating factors 
in terms of using cards. Other 
notable factors include 
discounts, acceptance and 
tracking tools.

Payment methods for 
monthly expenses5

Together, debit and credit 
cards account for forty 
percent of payments. With 
checks at 32%, credit alone 
nearly outpaces them with 
28% usage.
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Bank’s interest in  
your success8

Beginning with the first 
time this question was 
asked, small business 
owners’ responses have 
increasingly indicated 
they feel their banks are 
genuinely interested in 
their success.

Bank’s support of  
your business7

Small business 
owners’ perception 
of banks’ support 
for them has been 
improving steadily 
since this question 
first appeared in  
this survey.
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As survey responses show increasing card usage for monthly business expenses, the quarterly* transaction data seems to 
support that trend. Twelve-month spend* in categories associated with utilities (cable, telecom, gas, water, etc.) rose by 15.3%.

Spend Insight  4
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U.S. adoption of chip  
technology accelerates
Already used in most countries around the world, chip technology (sometimes referred to as EMV, which stands for 
Europay, Mastercard and Visa) is starting to roll out in the U.S. Chip technology refers to the embedded microchip 
found on credit or debit cards and the terminals that work with them. This chip technology — designed to protect 
against fraud — is enhancing the security of card transactions around the world. Every time a chip credit or debit 
card is used in-store, a unique one-time code is created that can be validated before approving the transaction — 
providing an additional layer of security.

According to the most recent industry research, 70 percent of credit cards and 41 percent of debit cards  
are expected to be in market by the end of 2015 and 47 percent of merchant terminals are expected to be  
chip-activated.1 

Starting October 1, 2015, businesses that don’t accept chip cards may be responsible for any resulting in-store 
counterfeit fraud. This liability shift helps to ensure that businesses and cardholder payment data remains secure 
from counterfeit fraud.

Visa takes advanced security to a whole new level

Visit our site today for additional information  
targeted to each of these audiences: 

• Consumers — Enjoy greater security and the confidence  
to pay everywhere

• Issuers — Give your cardholders an extra layer of security

• Merchants — Protect your business from counterfeit fraud

• Acquirers & POS Partners — Prepare for the next 
generation of secure in-store payment

1 Aite Report — EMV: Lessons Learned and the U.S. Outlook (June 2014); activated terminal forecast per Payment Security Taskforce Acquirer projections press release  
(October 2014). Forecast based on information currently available to Visa. 

Learn more about chip technology  
at visachip.com/merchant

Merchants — to access valuable resources such as  
“Chip Ready” POS decals and staff training, visit Visa’s online 
merchant toolkit at www.visachip.com/businesstoolkit

Small business resources
Small businesses that seek solutions to help 
manage their business can turn to Visa 
Business for support. For information about 
Visa’s small business solutions,  
visit visa.com/business

Additional resources: 
For more small business resources to grow 
your business, go to usa.visa.com/business/
resourcecenter/index.html.com

Connect with Visa for up-to-the-minute tips, 
tools and more on facebook.com/
visasmallbiz or twitter.com/visasmallbiz

About Spend Insights methodology
Visa Small Business Spend Insights monitors 
the economic confidence of small business 
owners by cross-referencing actual 
behavior spend data with responses to a 
quarterly survey exclusively commissioned 
from TNS by Visa. This study of businesses 
with $50,000–$25,000,000 in annual 
revenue was based on small business 
survey data from April 2007 through June 
2015 and also consists of 600 interviews 
conducted between July 9-16, 2015.

NOTE: This survey is in no way meant to 
represent or reflect the true nature of the 
economy. Rather, it is presented as an 
additional data set meant to help the reader 
gather information and develop an 
informed conclusion.

* Twelve-month spend refers to the 12 months of data 
from the current quarterly reporting period to the 
same quarter of the previous year. The current quarterly 
report covers data from July 1, 2013 to June 30, 2014 and 
from July 1, 2014 to June 30, 2015.
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